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Official Partner ar
Limited 10 T2 companies, our Official Partners will receive the highest level
of rights and benefits of any commercial organisation, including the following:

8

* Category exclusivity

» Uza of composite Official Partner logo Liverpoo)
‘USE'E‘fEﬂLdﬂJ{DHFFIiEﬂE FLURCFP &N BUBCEE LS
+ Llse of Official Partner |ago

« Consumer marketing/promational use [TV pant. outdoor. direct mail, website)
* Corporate use (ettecheads, business cards, B2 marketing. vehicles, flags]

= Ahility to work with us to create specific events/programmes

¢ Ahility te elevate involvement with specific events (eg presenting rights)

A llecation of YIP tickets and hospitalicy

¢ Recognition programmea
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“We are committed to the success of Capital of Culture through the involvement "";1 -------- fHamrism  gukavemm  (ooooiic (giceies  aamarans
of our dients, the commitiment of our people, the unigue range of our skills L
and the enthusizsm we have to work closaly with other partners and sponsors? meﬁ

Carlyn Reberson, Director of Client and Business Development, AR PR i R ST wapesl  Liveresel
Hill Dickinzon, First Official Partner and Offical Lawyers ERiriey  puLERTAR

Official Supporter ek

Oy Official Supporters will enjoy full imvelvement in the Capital of Culture Livicrsal
programme of evants with an outstanding rghts and benefits packags including @ TIELAT

"~
-
-

S
s

3]
1

o

[y e
iz
4
:
=
]
]
H

{3 |
1“5

........

E
¥

the following:

* Lategory exclusivi E;a
¥ Usetﬁf%ﬁici.at S-I.Lp?nrter Iz Liverposl Searpeal
Lise of flexibde colour palette insarine
LConsumer marketing/promotional wse [TV, print, cutdoear, dirsct mail, wehsited

« Corporate use (letterheads. business cards, B2B marketing, flags)

r Allecation of VIP Bickets and hospitality
+ Recagnition programme

B
o %

_._

=
=

e

-
E
=

8
= ®

Livured

=
T

i s

I-
i=
fm
o
=
f
=
¥
1_.7
o
-
Lh
<
3

-

.....

=
o
1
B 8
o
=

Our Suppliers will peceive a comprehensive rights and benefits package in @ % [
recogmition of their commitment mcluding the following: Liverreal  Liverpesl veraeel Uwrpel  Llwpeel  Liverpssl  Liverporl  Liverpval Liverpesi  Liverpesl  Livarpsal
r Use of Supplier logo ’
¢ Consumer macketing/promational e (pont, direct mail, website) '-hl-rﬂ'll‘_ % % |"- 8 CB
» Corporate use {lettecheads, business cards, B2B marketing, flags) L LD
TR S ] S S SR R ot v
et R CRRCE
Our Friends will play a coodal role in our success and will receive a rights Fﬂend -
and benefits package including the following: rebis L. B ot Livarssal  Livar s Uiversesl  Linrroa W Uvorresl  Uvarsmsl  Liverssst Uverrsal - Uiversosl  Liversosl  Livarsos

Li=a of Friznd kego
LCorporate use (letterheads, business cards, BXB marketing)
- Recognition programme
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To dizcwss amy aspect of the spportunities available, please contact:
Cathy Meadows, Sponsorship Manager, 0151 233 4365
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A stake in 08:

the marketing partnership opportunities

Investing in a city’s renaissance is a rare opportunity;,
particularly when it is played out on a global
stage. Although marketing partnership opportunities
are wide and varied, they are limited in number.
Those organisations that understand the power and
potential of this multi-year journey towards
2008 and beyond will stake their claim. They will
get on-board quickly, so as not to miss the boat.

There are four levels of marketing partnerships, each
representing a particular level of investment. Each
enables you to leverage unique 08 assets and capitalise
intellectual property rights.

We are looking for a limited number of alliances at
different value levels.

An extensive package of rights and benefits will be
available to our commercial investors. This package will
be developed to ensure maximum benefit, reflecting
their unique goals and objectives.

Now is the time to plan your involvement in this
once-in-a-lifetime opportunity.

Join us as we begin our journey to make a lasting impact
on the local, regional, European and world stage.
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Official Pallt

This is an oﬂportuni or 12 companies to become
involved at the highest level of our commercial programme.

Official Supporter
The Official Supporter level offers businesses exclusivity
in their category.

Supplier i
This level provides companies with a non-exclusive
opportunity to be included.

Friend "L it
Our Friends will be a combination of businesses that
want to show support as well as individuals who want
to make a difference. i




3 Buﬂding'"-a_‘wbr'ld—'class' brénd

The Liverpool 08 opportunity is to build on our
universal reputation and create a world-class brand
based on dynamic creativity:.

Our key objective is to reposition Liverpool as a world-class ~ Our strategies extend from the local to the international e
city and to secure private sector investment. Equally, we  stage and will grow gradually from 2004-2006 with a i
will be building the tourism product and promoting it at  significant increase in 2007 and 2008. L syt
every level. Our marketing partners will play a pivotal role

in helping us to achieve our objectives. They will bring ~ The estimated marketing and pmmotlonal budget is e i
the resources and entrepreneurial spirit to help make £20 mllhon through 2008 (includes media partners). s
things happen.

The-followmg outlme will give you an idea of the levﬁ of
We're looking for world-class players who appreciate the our ambition. To be a world-class brand we have to be
business benefits and value of a long-term commitment =  like one.
(partnerships will be integrated into all our programmes
not just up to 2008 but through to 2010).-
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We will be laying the foundatlons and T
building understandlng, confidence,
enthusiasm and par tion. Thls will

involve galvanising ms
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The world in one city
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The passion can be felt... oy | whatever the canvas.




An inspirational city

A great deal has been achieved, but we acknowledge
that a great deal remains to be done if Liverpool is
to realise its aspirations for the future.

We have always maintained that Liverpool views the
European Capital of Culture title not as a prize, but as
a scholarship.

Winning the European Capital of Culture title is the catalyst
that will enable Liverpool to fulfil its creative potential.

The Capital of Culture Economic Impact Study
re-affirms that Liverpool is a city that places art and
culture, the creative industries and tourism at the heart
of its regeneration. The study, by consultants Environment
Resource Management (ERM), underscores the critical
value of these sectors in sustaining the city’s recovery.

» During the next five years Liverpool’s cultural and
tourism infrastructure will benefit from an investment of
over £2 billion.

* Employment in the culture sector - tourism, sport, heritage
and the creative industries — will grow by at least
20,000 jobs, based on the current trends of growth and
new investments.

* There will be an extra £220 million of expenditure by
tourists up to and beyond 2008.

* The cumulative effect of Capital of Culture would be an
extra 1.7 million visitors generating extra spending of
over £50 million a year.




An aspirational city

In the future, cities will be differentiated not by
their physical environment but by the quality of
the experience they offer.

Liverpool is evolving into a new social and economic entity
where creativity is driving everything on the agenda,
from regeneration to tourism, education to social care. It’s
change from the inside out.

Ideas are powering the agenda, and empowering the city’s
citizens and stakeholders to unleash their creative potential.

Planning and delivering the coveted Capital of Culture
programme is the first test of this creativity. Implementing
the new strategy requires new structures and alliances,
inspired methods of engagement and innovative ways to
realise new possibilities.

For Liverpool, the process of change has already begun
with key appointments and initiatives. The marketing
partnerships we are calling for are pivotal to accelerating
the change.

One thing is certain - this is a city willing to take risks and
find new solutions.

A city you can believe in.
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Liverpool isa
city whose time.

has come. 2

“A city whose time has come” is an apt And that’s why it’s a great time to
description. Liverpool is an engine jump onboard.

room of dynamic creativity. You have
seen how the brand experience is

taking shape. Over the next few years partners to join us and share in our

we will be pouring all our collective aspirations. So, claim your stake

energies into making things happen. in Liverpool 08 and be part of
what promises to be an astonishing
adventure for everyone involved.

We need like-minded marketing

ason Harborow
Chief Executive, Liverpool Culture Company.



